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informed. consistent. respected. reliable. 

 if you’re going to spend money on promotion, 
spend it wisely with a magazine that has a proven 

track record, a loyal readership, and a 
decade’s worth of publication and newsstand 

distribution under its belt! 

increased frequency for 2015 | now 8 issues!



Since its inception in 2004, Zero Tolerance Magazine has set 

the agenda for extreme music, representing the sonically 

unacceptable without compromise, exposing the darkest, 

most obscure recesses of the musical imagination and 

celebrating its diversity. From black, death, doom and 

good old traditional heavy metal, through to crust, noise, 

industrial, dark ambient - and everything else in between 

- Zero Tolerance’s coverage is as diverse as it is on target 

for its readership. Branding thought-imposing opinions, 

original features and the blackest of humour from its 

indestructable commune of writers, musicians and 

artists into 100 glossy pages of militant musical 

journalism, ZT consistently covers what deserves to be 

covered, and proudly gives its unflinching support to the 

underground, alongside some of extreme music’s 

better-known artists. 

distrubution

Zero Tolerance is distributed by a fore-

runner in magazine distribution, 

Warners Group Publications PLC. We 

invest heavily in making certain we have 

a strong newsstand presence where it mat-

ters and continuously strive to ensure ZT 

is available in as many outlets as possible. 

We are currently available in the UK 

through WHSmith High Street Stores, 

Martin McColls, and all good independ-

ent newsagents. Ireland sees us distrib-

uted via the leading Easons chain of 

newsagents. Elsewhere, ZT is available via 

newsstands throughout much of Europe, 

North America (Barnes & Noble), Canada, 

Australia, New Zealand and the Far East. 

We can be found in some of the most 

obscure corners of the globe and are often 

gob-smacked to discover the geographic 

location of some of our newsstand read-

ers! We invest heavily every year, working 

tirelessly with our distributor in making 

certain we have a strong newsstand pres-

ence where it matters. 

Zero Tolerance is also bought on subscrip-

tion on a one or two year basis and in 

single issue form from www.ztmag.com. 

Due to the collectability of the magazine, 

our back issue service is also very popular 

with readers, old and new. 

advertising

Hand-in-hand with Zero Tolerance’s 

existence comes an excellent oppor-

tunity to raise and strengthen your 

profile within extreme music circles. The 

value of communicating your message in 

your own way can’t be underestimated - 

especially when advertising is set within 

intelligent and relevant editorial in a 

magazine that’s gained an envied repu-

tation for being at the cutting-edge of 

extreme music journalism.

Whether you have a major release to 

promote or one that’s deeply rooted in 

the murky depths of the underground, 

a big league festival to promote or a one-

off show aimed at the elite end of the 

extreme music spectrum, a demo that’s 

crying out to be heard... whatever the 

scenario, we have a promotional package that will work for you, within 

budget. As well as off-the-page advertising and special cover positions / 

placement inside the magazine, we offer slots on the ZT Audio CD that 

goes out free with every issue of the magazine. We understand the need 

to be flexible and have always lent our support to emerging artists and 

labels as well as major players. We work closely with unsigned artists too, 

and the ZT Audio CD plays a central role in enabling bands with little 

or no label support to take their music to a more focused audience than 

they would have been able to previously, even in today’s digital age, at an 

affordable rate. We have devised all sorts of ways of combining page and 

audio advertising as well as series packages on advertising to keep costs 

down.

So, whether your promotional requirements are large or small, pro-

longed or of the one-off variety, Zero Tolerance Magazine makes for a power-

ful weapon to add to your promotional arsenal - and one that won’t blow 

a massive hole in your pocket

Why Zero Tolerance? Here’s a few points worth noting:
• The magazine’s frequency is of great benefit to advertisers as every 

single issue gains an extended shelflife of at least six weeks, ensur-

ing Zero Tolerance, and all who ride in her, get the very best exposure 

possible. Advertising and promotional budgets go a valuable step 

further: a single advertisement in one issue of the magazine covers 

almost the same timespan as an advertisement across two issues of a 

monthly publication. This represents fantastic value and means you 

truly get serious mileage out of your advertising spend.

• Zero Tolerance has a highly individualised image and is designed to an 

incredibly high standard that doesn’t fail to stand out on busy news-

stands. A large amount of time and investment has been put into 

the use of high-grade printing materials. We believe readers, artists 

and advertisers deserve better than a cheaply produced ‘throw-away’ 

magazine that comes apart on its second read. High quality paper 

and the addition of a spine makes sure every issue is built to last, and 

makes it all the more appealing to collectors. 

• Our website underwent a complete and professional overhaul in 

2010 and is one of the most functional extreme music sites on the 

web. As well as working as a valuable source of information for all 

things Zero Tolerance (new issue details, archives, shop, distribution 

info, staff info, et cetera), the site is rammed with news stories, extra 

features, exclusive album streams, ZTMAGTV, live dates and much 

more. All news and extra content on the site is broadcast via our 

Facebook and Twitter pages. Banner advertising is available on the 

ZT website.

• Carefully formed tie-in promotions and partnerships help us raise 

the profile of the magazine with its target audience and increase 

awareness in conjunction with tours, festivals and media. We con-

tinue to lend our name as media sponsors to a myriad of tours and 

festivals across Europe, big and small.
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2015 publication dates AND advertising deadlines
zero toleraNCE 
ISSUE #
063 new year 

064 winter/spring

065 spring

066 spring/summer

067 summer

068 summer/autumn

069 autumn

070 winter

ONSALE
23-01-2015

27-02-2015

17-04-2015

29-05-2015

10-07-2015

24-08-2015

09-10-2015

27-11-2015

AD DEADLINE
09-01-2015

13-02-2014

02-04-2015

15-05-2015

26-05-2015

07-08-2015

25-09-2015

13-11-2015

CD DEADLINE
05-01-2015

06-02-2015

27-03-2015

08-05-2015

19-06-2015

31-07-2015

18-09-2015

06-11-2015

Ad and CD bookings are best made as far in advance as possible. We always try to accommodate 

late bookings provided these are made by the ad deadline and artwork reaches us by the relevant 

date. If you want us to consider features and reviews to coincide with your advertising then it 

is advisable to start these discussions early. Booking an ad does not buy you editorial coverage, 

though we’re always happy to discuss content with anyone and everyone who might have some-

thing worth considering. 

NEWSSTAND PROMOTIONS: So far for 2015 we have invested in special newsstand promotions in 

WHSmith, Martin McColls, independent newsagents and Ireland’s Easons - with more to follow!     

BOOKING INFO 

2015 rate card
position

full page

half page

quarter page

EIGHTH PAGE

cover positions

special positions

audio track [SIGNED]

rate

£750

£400

£250

£125

+25%

+15%

£375

All rates are subject to VAT @ 20% where applicable. Series discounts are available for block book-

ings of 4 or 8 advertisements. We are always as flexible as possible with our rates to ensure every-

body is able to advertise in one form or another. 

Our up-to-date advertising terms & conditions and advertising specifications are available on our 

website, www.ztmag.com/advertising.html in downloadable PDF format. Please refer to these 

prior to sending in your advertising and ensure artwork is supplied in the correct format. 

Advertising contacts: Paul Carter - paul@ztmag.com | Lisa Macey - lisa@ztmag.com

 IMPORTANT INFO 

full rates for advertising in zero tolerance

celebrating 10 years in print zerO tolerance

062|063|064 
WHSmith promotion

065 onwards WHSmith 
travel promotion

Ongoing Easons|indep.  
newsagents promotions

Easter 04-07 April


